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ABSTRACT 
Mobile telecommunications industry worldwide has expanded and surpassed the fixed 
line operators. This technology evolved in the developed countries in the last decade 
and has been growing at a rapid pace. Although developed countries in Europe and 
United States have adopted mobile commerce technology, Asian countries such as 
Philippines and Korea are ahead. 
Sri Lankan context, the telecommunication industry has changed dramatically since 
late 1990s. Statistics shows that the total numbers of mobile subscribers are now 
greater than the fixed line subscribers in Sri Lanka. What was considered a luxury in 
the 1990's has become an ordinary commodity by now, driven by low cost and 
convenience. But mobile companies and finance sector in Sri Lanka are responding to 
the investment on mobile applications slowly. 
This study was focused on Critical Success Factors (CSFs) for Mobile Applications in 
Finance Sector, Sri Lanka. To evaluate the CSFs in Sri Lankan finance sector, in 
addition to expert's opinions from mobile sector and finance sector in Sri Lanka, case 
studies were conducted for mobile sector and finance sector. With the limited time 
frame when compared with the scope of this research, case studies were limited to two 
network operators and three finance sector organizations. Conceptual model was 
developed based on the findings of the literature, to identify the CSFs of mobile 
applications in finance sector, Sri Lanka. Finally the identified CSFs were analyzed 
and compiled for mobile applications in finance sector, Sri Lanka. The questionnaire 
responses were analyzed along with the case study results and recommendations are 
proposed for mobile-based finance applications to develop their markets in Sri Lanka. 
It was identified that applications with user-friendliness and easy to use interfaces 
attract more customers and user awareness on mobile-based finance applications is a 
crucial factor for the success. With further analysis on users, it was identified that 
when users have more experience of using a phone, the concern on security is high. 
Similarly, it was identified that, when users becoming old, they tend to look for more 
security on the applications. 
Using the case study analysis, it was identified that both mobile sector and finance 
sector overall business model for implementation of new mobile-based finance 
application is very important and should be clearly identified. 
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